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Why Now Is The Time To Work On Your Business 
You may be feeling the slowdown, as people have stopped buying from you 
or clients have paused your services until they wait to see what happens with 
coronavirus. 

You probably have some spare time on your hands now that we’ve all been 
told to go into self-isolation and to work from home.  

So what do you do now? 

The answer: Work on your business and work on your marketing... 

 

Competitive Advantage 
If you allocate some time to working on your marketing now and even if you 
spend a small fraction on digital marketing during these times, it will translate 
into a massive opportunity for you later.  

Think about it. If every one of your competitor’s stops investing in marketing 
while you forge ahead – who will prospects find? 

The answer: YOU! 
  

“Strengthening your focus on web marketing will enable 
you to maintain normality in these crazy days and will give 
you a competitive edge over competitors who are slow to 

react.” 
Dan Gerstenfeld – Marketing Expert, Interteam Content Services 

 
If you don’t work on boosting your marketing, and your competitors do, where 
do you think that will leave you in a few months time?  

I’ll leave you to answer that one... 
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The Benefits Of Digital Marketing 
One of the biggest advantages of digital marketing, besides that it saves you 
the time and money of having face-to-face meetings, is that you can 
accurately measure it. The more effort that you put it, the better the results 
that you will get back! 

And with a little help to point you in the right direction, you can do it yourself 
for free. 

What Is In This Guide? 
In this guide, I have included the top marketing activities that you can perform 
to help promote your business now and for when this is all over. 

Many small business owners tell me they don’t have time to update their 
website, write blogs, sort out their LinkedIn profiles (both personal and 
company pages) or to post on their other social media accounts.  

The really honest ones will admit they don’t know how to do “digital 
marketing” – even though they know it will help their business... 

This is the ideal opportunity to take a look at what you have done in the past 
and to now improve your marketing resources. This guide will take you 
through the following items: 

 A roadmap to digital marketing success 
 How to produce website content that gets results  
 Optimising your SEO to get more clicks on Google  
 Using email so you become the first port of call 
 Optimising your LinkedIn profile so prospects find you 
 How to write LinkedIn articles that get read 

I have also included free access to multiple guides, the offer of a free business 
consultation and a free copy of several marketing books from Amazon. 

I hope you enjoy this guide and learn a few new things which will help you. 

 
David Reid, CEO of YewBiz  
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Digital Marketing Roadmap 
To be successful you need to start with a plan, or in this case, a roadmap.  

If you are like most people who I speak to, you will have started your 
marketing journey by building a nice looking website (step 2) and then 
jumped straight to social media (step 10) - hoping that customers will come 
flooding in. 

And if you are like most, you wait and you wait and get nothing. Then you will 
probably say “Digital marketing doesn’t work for me or my business”- I’ll 
stick to networking and word-of-mouth referrals (I’m sorry to say this, but 
both of these are dying, the future is digital marketing). 

The question is “why did it not work?”. It is probably because you didn’t 
follow the proper steps. 

 

By following my simple and easy to follow step-by-step digital marketing 
roadmap, you will achieve quicker and better results. 

Free Download 
You can download a large PDF version of the roadmap here. I recommend 
that you print off a copy in order to keep yourself on track.  

https://www.yewbiz.com/offers/digital-marketing-roadmap/
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Give Your Website A Spring Clean 
All marketing eventually results in someone visiting your website. So is your 
website up to scratch? Have you neglected it? Does it showcase what you 
offer and does it encourage people to buy or sign-up? 

The chances are that your website could do with some love. 

Many websites contain pages which talk about “Who We Are” and “Our 
History”. Many also mention the services or products that they offer. 

But let me ask you this – do these pages really resonate with your potential 
customers?  

What I mean by this is - do the pages clearly explain that you understand the 
customers pain points, do they sympathise with them, and do they tell them 
that you have the solutions to make the pain go away? 

And more importantly, do they have a strong call-to-action (CTA) on those 
pages so the customers can get in-touch there and then? 

These are things which are often missing... 
 

Let Me Show You 
If you visit my page on Google Penalty 
Removal here you will see that the 
web page talks about the customer’s 
problems, it explains why these 
penalties [problems] occur, and it 
builds expertise and trust.  

Finally, it offers them a quick and easy 
way to get in touch so I can start 
helping them. 

In contrast, my page which talks about 
my career history (click here to view) 
may be entertaining to some. But it 
doesn’t solve any of their problems. 

https://www.yewbiz.com/consultancy/google-penalty-recovery/
https://www.yewbiz.com/consultancy/google-penalty-recovery/
https://www.yewbiz.com/about-us/our-ceos-journey/
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A Quick Test For You To Try 
Hopefully (or I’ll have egg on my face), if you Google (www.google.co.uk) the 
following keywords, you will find my penalty recovery web page on page 1 of 
the Google search results: 

 google penalty removal service 
 google penalty recovery consultant 
 google penalty recovery agency 

 

Showing what you should find or similar 

 
You might be wondering why I asked you to do this...  

Well, assuming you did see my page in the search results (and getting onto 
page 1 is no easy feat given how tough this particular industry is) - this is the 
first clue as to how you should write your service or product web pages. 

You see, Google loves longer pages which contain lots of valuable 
information.  

In a recent survey conducted by Brian Dean of Backlinko, it was discovered 
that web pages with high quality and unique content out-perform shorter 
pages or pages with content copied (we call this duplicate content – which is 
a Google penalty!) from other websites. 

The following chart clearly illustrates that the web pages which contain more 
than 1,900 words perform better and often rank in the top 5 positions on 
Google. Whereas, pages will less content struggle to rank even in the top 10. 

 

http://www.google.co.uk/
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Source: Brian Dean, Backlinko 

 
It’s Time To Revisit Your Pages 
It doesn’t really matter if we are talking about a service/product page or a blog 
post – the number of words (length) on the page does make a difference. 

Your first task is to read through each of your web pages and ask yourself – 
Can I make this page better? Can I add more value here which will help attract 
more customers? 

Whilst you are at it, see if you can add more images or videos to the page to 
support the text content – your readers will thank you for it. 

As you have some extra time on your hands, go and get started on this first 
task... 

PS. If you find web pages which have very little content on them, consider 
deleting them or merging the content with other pages.  
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Meta Titles & Meta Descriptions 
This is another area website owners often miss (more often than not because 
they don’t know they exist). Your website content management system (CMS) 
such as WordPress will allow you to change these. 

Showing the meta title and meta description 

I have provided two examples of how the search engines could present my 
Google Penalty Recovery web page in the search results.  

Example 1 – Meta title and description 

Example 2 – Meta title and description 

I hope that you agree that in the first example, the meta title clearly explains 
what a searcher would receive if they clicked on the link (and builds some 
trust by using “100% Success” and that it stands out by enclosing the words 
in brackets). 
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If we look at the second example the meta description is better, as it outlines 
the searchers “pain points” then goes on to tell them that we can help them 
recover quickly.  

The ideal search result would look similar to this: 

 

 
Why Does This Matter? 
The more attractive your meta titles and meta descriptions are to searchers, 
the more likely they are to click on them. And that matters! 

Google is tracking which positions your web pages appear on the search 
results and if more people click on yours than those above you (who could be 
your competitors) – then you will climb the rankings and they will fall down. 

And the higher you appear in the rankings, the more clicks you get, and the 
more customers you can win! 

Further Reading  
You can learn more about “How to rank higher on Google for free” by 
reading my blog post here. This will teach you lots more about what you 
can do on your own website. 

 
Your second task is to read my blog post and then to check the meta titles 
and meta descriptions for each of your main web pages.  

Look for opportunities to inject some keywords which explain to the user 
what they will receive if they click on the link and give them a compelling 
reason to do so.  

Free Download  
You can download a copy of my 120-Point Website & SEO Audit 
spreadsheet here to begin checking other areas that you can improve.  

https://www.yewbiz.com/blog/how-to-rank-higher-on-google-for-free/
https://www.yewbiz.com/media/1566/yewbiz-120point-seoaudit.xlsx
https://www.yewbiz.com/media/1566/yewbiz-120point-seoaudit.xlsx
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Use Landing Pages To Build Up Prospects 
By now you should have been exposed to my landing page when you 
requested a PDF copy of my Digital Marketing Roadmap. 

 
https://www.yewbiz.com/offers/digital-marketing-roadmap/ 

Landing pages are a great way to build up a list of prospects. The beauty of 
them is that everyone who arrives at your landing page can only do one of 
two things: complete the form or leave.  

The aim is to make the message on the page compelling enough that they will 
exchange their email address for something they want. As you work through 
this guide, you will see more examples of my landing pages.  

So, are you using landing pages on your website? 

If not, start thinking about resources that you have created in the past or that 
you could create now to give away for free. Think about material which 
potential customers may be interested in. These could be guides, videos, 
cheat sheets etc. 

Once you have a couple of giveaways, set up landing pages on your website. 
Later in this guide, I have included some free tools you can use to help you 
automate the form and to send the giveaway to them. So read on...  

https://www.yewbiz.com/offers/digital-marketing-roadmap/
https://www.yewbiz.com/offers/digital-marketing-roadmap/
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SEO – “The Best Investment You Can Make” 
I have said this to clients for years and years, and I will continue to do so for 
many years to come. Why? 

I will bet you £10, that when you are looking for information, more likely than 
not, you use Google. And when you start searching, you will click on the 
“organic” SEO results more often. 

Everyone does the same... 

SEO is the driving force within digital marketing. It’s vital to grow your 
visibility and to help you win more customers. 
 

“I personally believe that companies that continue to execute on 
their planned digital marketing campaigns, and more 

specifically, on their planned content and conversion strategies 
around SEO as an acquisition channel, will be poised for faster 

(and more effective) recovery when we come out the other 
side.” 

Nick Eubanks – CEO, From the Future 

 

Getting every aspect of SEO correct is crucial. You’ll need to check that you 
have the correct site structure, properly optimised pages, brilliant content and 
finally, to make sure that your website works across every device – being 
viewable on a mobile is a must! 
 

Try This  
Check a selection of your web pages on the free Google mobile tester 
here - it will only take you 2 minutes. Then check your pages to see how 
fast they download using this free Google speed tester tool.  

 
Your third task is to make sure that all your important web pages are mobile 
friendly and download quickly. Fix what you can yourself or ask your web 
developer to help. 

https://search.google.com/test/mobile-friendly
https://search.google.com/test/mobile-friendly
https://developers.google.com/speed/pagespeed/insights/
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SEO Checklist 
It is alleged that Google use over 200 ranking 
factors to determine where your web pages will 
appear in the search results.  

Unfortunately, Google have never, and probably 
will never, tell us what all 200+ factors are. 

What we can tell from experience and from the 
Google webmaster guidelines they do publish, 
is that certain elements are considered. 

To help you get your website in the best 
condition that you can, I have created a list of 
39 checks that you can perform for free. 

I must warn you, it can become a little bit technical. To help, I have included 
links to free tools that you can use in the checklist, along with explanations to 
make your life a bit easier. 
 

Free Download 
Download a copy of the SEO checklist here. I have included detailed 
explanations of each item to be checked. If you have any problems or 
want to ask a question – please contact me and I will do my best to help. 

 
Before we move onto the next section on email marketing, I have included 
links to two excellent resources which will help you understand SEO better. 

You can learn more in my guide to SEO here and in my blog post which 
highlights the things to consider when writing articles for your website 
here. 

 
Note: if you have never read the Google webmaster guidelines, then I 
recommend that you do so. Millions of website get penalised every year 
because they fall foul of the guidelines. A penalty will seriously damage your 
chances of attracting more customers.   

https://support.google.com/webmasters/answer/35769?hl=en
https://www.yewbiz.com/media/1567/yewbiz-mustdo-seochecklist.pdf
https://www.yewbiz.com/marketing/seo-for-beginners/
https://www.yewbiz.com/blog/points-to-consider-when-writing-articles-or-posts/
https://www.yewbiz.com/blog/points-to-consider-when-writing-articles-or-posts/
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Using Email During Coronavirus 
You can be using email to keep in touch with customers, and to communicate 
with prospects that have completed your landing page or website forms.  

For some of you, it might be reminding customers that despite your brick and 
mortar store(s) being closed, you can still service them online and can deliver 
to their home free of charge etc. 

For others (e.g. a business coach) it may be that you can use email to let your 
customers know that you are now offering your service via Zoom. 

Be mindful of the coronavirus pandemic and inform your customers and 
prospects that you are here to help.  

Some people believe they should not be marketing during these times. But 
businesses must sell to each other and to consumers to survive. 
 

“Just 8% of consumers think brands should stop advertising 
due to the coronavirus outbreak”  

[That means 92% think it’s ok to continue]. 
Survey by Kantar Insights 

 
So your task is to keep your business going, build your brand, and be ready to 
serve the customers who still want your services or products now and in the 
future. 

  

https://zoom.us/
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Making Email Work For You 
Email is cheap and more powerful than ever.  

Email drives more people to take action and visit websites. But this only 
works if you have tapped into your audience to discover the type of content 
your readers are looking for when they skim their inboxes. 

That is why it is paramount that you understand who your audience is - as 
noted in step 1 of the Digital marketing Roadmap. 

Further Reading  
You can learn more about how to create a buyer or customer persona by 
reading this free marketing resource page. This will show you how to go 
about researching your customers. On the page, you will also find two 
free guides that you can download – a Buyer Persona Questions Template 
and a Buyer Persona Template Layout. 

 
Free Email Platforms 
There are many free email platforms that you can use. Most have limitations 
such as the number of contacts you can store or the number of emails you can 
send per month – though they do tend to be quite generous.  

Here are three platforms for you to consider, a quick Google of “free email 
platforms” will give you a lot more: 

Sender 
Includes free templates to get you started quicker. Has the ability to automate 
emails and to personalise emails to individual recipients. 

Mailchimp 
One of the market leaders for sending marketing emails. It has an easy to use 
suite of templates, allows you to schedule emails and includes a CRM system. 

MailerLite 
It does not come with a range of templates, but it provides the ability to create 
landing pages, pop-up forms, email automation and allows A/B testing of 
email content.  

https://www.yewbiz.com/marketing/buyer-persona-template-examples/
https://www.yewbiz.com/marketing/buyer-persona-template-examples/
https://www.yewbiz.com/marketing/buyer-persona-template-examples/#questions-template
https://www.yewbiz.com/marketing/buyer-persona-template-examples/#questions-template
https://www.sender.net/
https://mailchimp.com/
https://www.mailerlite.com/


 

 

M
ar

ke
tin

g 
 M

ad
e 

Si
m

pl
e 

1
5 
 

YewBiz.com 

How To Do Marketing For Free – 1st Edition 

 
Start Emailing... 
As you start growing your email database, or list as it is know in the 
marketing industry, through some of the methods mentioned previously, you 
have to make it work for you. 

I have included a link for you to download a free 
copy of the “Email Monetizer” PDF guide here.  

As you read the guide, you will notice that it 
focuses on “selling” and lacks a degree of 
sympathy for the current coronavirus situation. 

I will leave this up to you to factor into your 
email campaigns. 

That being said, one of the most powerful aspects 
of email as a marketing tool is the ability to 
constantly refine your strategy.  

Coronavirus will go away and our lives will return 
to some form of normality. 

When it does, you can always test different email content to uncover more 
ways to drive opens, clicks, and ultimately sales conversions. 

However, if you notice high unsubscribe rates, then you have got something 
wrong. This can indicate that you are not sending content that your 
subscribers want to receive or that you are not meeting their expectations. 

At that point, it’s time to change the content and test, test, test. 
 

Top Tip 
Sundays traditional see the worst open rates and click-through rates, 
while Saturdays normally get the highest bounce rates. Weekdays tend to 
perform better (Tuesdays to Thursdays being the best). Of course, this 
will totally depend on your marketplace. 

 
If you are not already using email marketing to promote your business, your 
fourth task is to start now.  

https://www.yewbiz.com/media/1568/yewbiz-emailmonetizer-strategiestomonitiseyourlist.pdf
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Market Yourself On LinkedIn 
If there was ever a time when virtual business networking came into its own, 
it’s now... Thankfully, we have LinkedIn. 

The ability to connect with people all around the world has never been easier, 
as are the opportunities to create endless new business partnerships. 

And the beauty of this is - you can do it for free! 

I use LinkedIn a lot and it has allowed me to form partnerships with people in 
the USA, Holland, Spain and a host of other countries. Many of them I’ve 
never met in person, but yet, we are doing business together (I will introduce 
you to one of them later in this guide). 
 

It All Starts With Your LinkedIn profile 
I view hundreds of LinkedIn profiles every week - either to find people who I 
can help or who can help me. What amazes me is the amount of people who 
are not harnessing this fantastic tool.  

Their profiles are half-finished, boring and don’t leave a strong impression. 
Needless to say, I often skip past these and look at others. 

 
Don’t let your profile look like this. 

The question is: “Is your profile looking at its best?” 

Of all the pointers in the guide so far, I believe that making your LinkedIn 
profile sparkle should be the easiest task of them all. After all, it’s all about 
you! 
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1 

2 

3 

4 

5 

6 

7 

8 

Profile Key Elements 
Here are 8 areas to focus on: 

1. Custom URL 
Choose a custom URL which 
consists of your first and last name. 
If this is not available, consider a 
combination of initials and middle 
names. 

2. Your Photo 
Use a professional headshot which 
is in focus and presents you at your 
best.  

3. Background Photo 
Think of this as a virtual billboard, a 
quick way to highlight your skills, 
services or brand identity. 

4. Headline 
This is your online elevator pitch, so 
make sure it is attention grabbing, 

5. Summary 
You need to pack a punch with the 
first two lines so viewers will read 
more. Your summary should sell 
who you are and how you can help. 

6. Articles & Activity 
An ideal area to showcase your 
industry knowledge by creating 
relevant articles. 

7. Experience 
In here you can demonstrate what 
you can do and validate the results 
you can achieve for potential clients 
or employers. 

8. Recommendations 
This is where you establish trust 
and credibility by providing social 
proof from satisfied clients.  
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LinkedIn Profile Tips 
The number of people using LinkedIn is constantly 
increasing, it is over 650 million and counting.  

The LinkedIn platform is continually evolving with 
new features added almost every month.  

Staying up-to-date with these can be a bit of a 
headache. But there are some basic items that 
people still miss or forget to do. 

Getting your LinkedIn profile right can actually 
help you to be found and help with your 
website’s SEO. 

I have created a full guide which shows you how 
to complete each of your key LinkedIn sections 
and it also includes a host of tips to help you do 
this faster. 
 

Free Download 
Download a copy of the LinkedIn Profile Tips guide here. I have included 
instructions for each section and have provided ideas for you to follow. 
Once you have updated your profile, I would be delighted to have a look 
and offer my feedback. Just message me on LinkedIn when you are done 
(https://www.linkedin.com/in/davidreids/). 

 

Your fifth task is to look subjectively at your own LinkedIn profile to see what 
sections you can “polish” to make you stand out. Your aim is to raise your 
profile and have other people (prospects) approach you... 

 

 

 

  

https://www.yewbiz.com/media/1465/yewbiz-linkedin-profile-ebook.pdf
https://www.linkedin.com/in/davidreids/
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Writing LinkedIn Articles To Increase Your Visibility 
Now that your LinkedIn profile has been optimised and informs viewers as to 
how you can help them - it’s time to generate more exposure. 

How do you do that? 

There are two ways which will help. 

The first option is to create posts to share in your feed. However, only the 
people that you are directly connected with will see these. 

There is a downside of sharing your own posts, in that, they do quickly 
disappear amongst the myriad of other posts. 

To broaden your reach, I recommend that you also interact with other 
LinkedIn members posts (in the feed). This will certainly help raise your own 
“brand” awareness – and to other members who don’t know you. 

 
 

Source:  https://engineering.linkedin.com/blog/2018/10/linkedin-feed-with-creator-side-optimization 

 
My tip is to “comment” on their posts rather than simply “liking” it. By doing 
so, you will increase your chances of being found by someone who may 
need your services. 

This has happened to me several times. 
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Recently, I happened to comment on one of my 1st degree connections posts 
and the owner of another company, who I wasn’t connected to, sent me a 
connection request. After we connected, he asked me to produce a proposal 
for a new website and a digital marketing campaign. He is now a client... 

The second option is to write LinkedIn articles. 
Think of an article as a website blog post or 
informative web page.  

Once you have written an article on your 
LinkedIn profile, it is visible to anyone who views 
your profile – and it stays visible forever! 

If written properly, articles can also improve your 
visibility and your websites SEO, as articles can 
be picked up by Google and displayed in their 
search results pages. 

And just like pages on your website, the more 
articles you have, the more people (prospects) 
can find you on LinkedIn. 

LinkedIn articles will also improve your standing on LinkedIn and will help you 
to become an authoritative figure in your niche market – and in these times, 
every little helps. 
 

Free Download 
Download a copy my “10X More Visibility” guide here. I have included 12 
tips to improve your reach on LinkedIn along with detailed step-by-step 
instructions on how to create articles that get read and shared. It also 
lists my Top 30 tips for writing articles. This is a must read. 

 

Your sixth task is to start writing articles which you can add to your LinkedIn 
profile. This will start the ball rolling and help new prospects find you. 

  

https://www.yewbiz.com/offers/linkedin-ebook-articles/
https://www.yewbiz.com/offers/linkedin-ebook-articles/
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LinkedIn Social Selling Index (SSI) 
Did you know that LinkedIn continually monitor how well your profile is 
performing?  

Not only that, they score you (and your peers) out of 100 and then give you 
extra pointers on the areas you should improve. 

To help you, I will happily give you access to a short online course that was 
developed by Miles Duncan (more about him later) for absolutely no charge. 
 

 
 

By the end of the introductory course, you will have a clearer understanding 
on what you need to do to help open doors and win more customers. 

It consists of six short lessons, a downloadable “90-Day challenge” 
worksheet and several video tutorials.  

Your seventh task is to enrol in the free course so you can learn how to check 
your current SSI score. The goal will then be - to follow the recommendations 
and get as close to 100% as possible. 
 

Free Course 
To join the free course, simply sign-up here and you will gain access 
straight-away. You will also receive access to my private members area. 

  

https://members.yewbiz.com/register/linkedin-social-selling-index/
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Free Coronavirus Guide & Free Consultation 

If you are feeling the pinch these days, then 
please download a free copy of the “7-Step 
Guide To Support Your Business”.  

This guide was produced by Ewan Menzies, who 
is an experienced business transformation 
specialist. 

I have seen how he works with small business 
owners to make them think differently and to 
positively turn around their businesses. 

The guide outlines seven steps you can start 
today to save your business and get your 
turnover back to what it was. 
 

Free Download 
Download a copy of the PDF guide by clicking on the link here. 

 

Ewan has also agreed to provide a free one hour consultation call to the 
readers of my guide. I am positive that he will offer you great advice.  

 
Free Consultation Call 
To book your free consultation call with Ewan, simply visit this link here 
and then click on the button to schedule a time and date that suits you.  

https://www.yewbiz.com/offers/7-step-guide-to-support-your-business/
https://www.yewbiz.com/offers/free-small-business-advice/
https://www.yewbiz.com/offers/7-step-guide-to-support-your-business/
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Additional Free Resources 
I have included links to additional material I think you will enjoy, grab a coffee 
and have a read... 

Why You Need a Digital Marketing Strategy? (Web page) 

What is Digital Marketing? (Web page) 

How to Get More Retainer Clients (Downloadable PDF guide) 

 
Special Training Offer 
I was lucky enough to be able to partner with Miles Duncan who is one of the 
UK’s foremost experts in LinkedIn. So much so, I call him “Mr LinkedIn”. Miles 
has spent years perfecting the art of winning new business through LinkedIn. 

Now he has channelled all his expertise into a single online training course - 
which has also been awarded CPD accredited status! To help business people 
like yourself during these times, the upfront one-off fee has been scrapped 
and you can now enrol in the course by paying in affordable monthly 
instalments. 

Check out the fantastic LinkedIn Training Course by Miles Duncan here. 

 
 

Free Bonus Offer 
As a special bonus offer, world renowned author and direct marketer, TJ 
Rohleder, has kindly given permission for YewBiz to offer a PDF copy of 
his books to our members.  This is an amazing gesture as the books are 
worth over $1,000 in total if you were to buy the paperback version from 
Amazon. 

 
Please have a look at the list of books here The Blue Jeans Millionaire books 
and then email info@yewbiz.com stating the title of the book you would like 
and I will send you a link to download a PDF version.  

  

https://www.yewbiz.com/marketing/digital-marketing-strategy/
https://www.yewbiz.com/blog/what-is-digital-marketing/
https://www.yewbiz.com/offers/how-to-win-more-retainer-clients/
https://www.yewbiz.com/offers/linkedin-training-course/
https://www.yewbiz.com/memberships/exclusive-bonus/
mailto:info@yewbiz.com
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First Edition And Second Edition Of This Guide 
I wanted to release this first edition of “How To Do Marketing For Free” 
quickly so that you can start working on the tasks sooner. 

This edition is mostly about your website, landing pages, email marketing and 
covers some areas of LinkedIn. In the second edition, I will include more social 
media tasks that you to use to help your business.  

Why not include social media in this guide? – I hear you ask.  

You need to make sure you have everything in place first before you start 
undertaking social media tasks. As ultimately, the readers of your social 
media posts will end up visiting your website! 

As you can see from the chart below, the number of people searching for and 
using digital marketing, has made a steep incline over the past few years. 
That is why I recommend that you start improving your digital marketing now 
and don’t leave it to later. 

 

 
Chart 1 - Google trends from 2004 until 2020 for “Digital marketing” 

 
 

You may have noticed that I have not mentioned traditional “advertising” in 
this guide. All the statistics show that it has been in decline for years. It is also 
quite expensive to advertise on TV, radio or even to pay for banners on 
mainstream websites – a cost which few can endure during these times. 

Please let me know what you would like to see in the second edition by 
emailing me at info@yewbiz.com or by messaging me on LinkedIn.  

mailto:info@yewbiz.com
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WHY YEWBIZ? 
We are not the same as all the other business membership websites.  

YewBiz is different. 

We provide essential resources for growing your business. 
 

You will find the best training resources on the planet in our members’ area.  
You will get the best advice from ‘real’ experienced business owners. 

You will also get access to the best templates and step-by-step guides. 

 

THE DIFFERENCE 
We will actually do work for you. 

Instead of simply giving access to resources and leaving you to follow them.  
As one of our exclusive members, we will perform key elements of the work for you.  

 

 
JOIN US   

Start transforming your business today.  

 

 

YewBiz 

Click Here To Become A Member 
 

https://www.yewbiz.com/?utm_source=guide&utm_medium=pdffooter&utm_campaign=marketing_during_corona

